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• There is so much to say! What do I include or leave out? 

• This product/program is good for so many different people… can 
I include them all? 

• What should be bullets and what should be paragraphs? 

• How do I write it without sounding lame, salesy, or confusing?
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Sales pages are complex–or are they?
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• Headline 

• Problem 

• Solution 

• Your Solution 

• Objection 

• Promise
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Let’s Revisit the Structure

• Testimonials 

• Logistics 

• Second Objection or  
Icing on the Cake 

• Call to Action
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Step 1: List All of the 
Features
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• Structure (timing, format, platform, commitment, time with 
you, etc.) 

• Content (signature system steps, topics, skills, outcomes) 

• Methodology (modalities, your skills/talents, what you do 
differently) 

• Unusual Aspects (personality quirks, unusual bonuses, etc.)
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How to Come Up With Features
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Let’s Play…
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Step 2: Choose Your 
Spotlights
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• What do others do/What might the reader expect or have 
experienced before? 

• What does this do instead/Why does your way work? 

• Essentially: Give your competition creidt, then tell how your way is 
different.
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Expanding & Adding Context



Step 3: Put On Your 
Sorting Hat



Step 4: Connect the  
Dots



HOW color can change the way you
think

Why color is important not just
for productivitybut

the resorts you
create from your

efforts
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